
    

Craig Mitchell Smith Botanical Glass Exhibit – Summer 2014 
 

Overview 
Thirty brilliantly-colored glass sculptures specifically designed for Minnesota by nationally-recognized glass artist 

Craig Mitchell Smith will accent the diverse landscapes of the Arboretum from May 31 through August 31, 2014.  From 

installations in the Japanese garden to the prairie, to perennial gardens and sites in-between, this exhibit will inspire and 

educate visitors about conserving natural resources - water, plants and pollinators.  
 

Recognized as one of the most diverse glass artists, Smith will pair sculptures with landscapes in a way that inspires 

and delights visitors and at the same time draw attention to natural ecosystems and the importance of conserving and 

caring for the delicate balance between these systems.   His unique and unparalleled technique of cutting colorful sheets 

of glass in the shapes of brush strokes and using his kiln as a canvas is similar to the way a painter works with paint. He 

lays out shards of glass like paint on a canvas and fires these pieces until they melt and fuse into a beautiful form. Smith 

evaluates every flat flower, petal by petal, and adapts the glass to its finished three-dimensional shape. 
 

Smith has exhibited at locations nationwide including Disney’s Epcot Center, Norfolk Botanical Gardens, and Dow 

Gardens.  Smith’s exhibit at the Minnesota Landscape Arboretum will come on the heels of his featured exhibit at Epcot’s 

annual flower show in February and Chicago’s Navy Pier in March.   While in Chicago, Smith will promote the 

summer exhibit at the Minnesota Landscape Arboretum. 
  

Audience 
Tourists and nature, art, and outdoor enthusiasts of all ages; 22,000 Arboretum member households actively involved in 

the mission and programs of the Arboretum and well-represented in all 50 states and every county in Minnesota. 

Summer events and exhibits draw 200,000 visitors to the Arboretum in the summer months. Programming and reach 

will extend into the urban community through the Arboretum’s educational outreach, school, and community programs. 
 

64% of Arboretum membership is between the ages of 35-64; 90% of visitors come to the Arboretum with extended 

family or friends making it the perfect place to reach multiple generations at one time.  Arboretum members have higher 

level education including 70% with a bachelor’s or advanced degree and 92% own a home. 
 

Marketing and Promotion 
The exhibit will be promoted through a multi-media campaign including traditional broadcast and print media, public 

relations stories, search engine optimized electronic media, onsite promotion, signage, Arboretum-owned media such as 

the Arboretum magazine, and numerous on-site events and materials for a total reach of several million impressions. 
 

Sponsorship Opportunities  
 

Presenting Level Sponsorship          

Package includes customized benefits tailored to meet a sponsor’s brand and promotional goals and includes standout 

recognition in summer-long media campaign where experience is promoted including on-site events, VIP access and 

hospitality benefits. 
 

Supporting Sponsorship        

Significant onsite recognition in signage, brochures and other printed materials as well as in Arboretum-owned 

media such as the magazine and website; hospitality benefits and tabling at events offered at the higher levels. 
  

Installation Site Sponsorship  

Recognition signage at the installation site, in materials distributed onsite such as maps and activity guides.  Annual 

report and Arboretum magazine mention. 
 

For more information contact Beverly Anglum 952.443.1407  anglu001@umn.edu                    
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